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SA HOME OWNER IS MORE THAN A HOME, DECOR AND DESIGN
MAGAZINE - IT’S EVERY HOME OWNER’S GO-TO GUIDETO
MAKING THEIR DREAM HOME A REALITY.

The magazine contains everything from inspirational architecture and interior design to
advice from industry leaders. We showcase current home trends, high-end properties, as
well as products and services from top-rated national suppliers.

BENEFITS OF ADVERTISING WITH SA HOME OWNER:

e Readership: 665 000 (Fusion 2021, ABC Jan-Mar 2021, Narratiive June 2021).
e |oyal readers who support brands endorsed by SA Home Owner.

e Glossy magazine that is collected by home owners as a resource base.

e Strict policies on good-quality content and images, ensuring a highly favourable perception of supporting brands.
e Strong marketing strategies to ensure expanding roll-out of the magazine and exposure for its clients.

e Customised advertising packages encompassing print, online and social media exposure for clients.

Source: Fusion 2021, ABC Jan-Mar 2021, Narratiive June 2021
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RATES

SPECIAL POSITIONING STANDARD ADVERTORIALS* Face

IFCand Page 1 R57 750 Double-page R42 000 TOFACE
First DPS R47 250 Full-page R27 300 N
Second DPS R44 100 Half-page R17 850
Opposite Contents LHP R33 600 ASK THE EXPERT | SPECIAL POSITION R16 800 COMPANY
Opposite Editors Letter R33 600 PROFILE
AIongs.lde ConTpany Profile RHP R33 600
Opposite Credits Page R27 300
Opposite Home Essentials LHP R31500 Double-page image R48 300
IBC R31 500 Full-page image R26 500
OBC R31 500 Half-page image R13 390
Quarter-page image R 7500
SPECIAL RATES ON REQUEST:

Gate Folds; Split Covers; Perforations; Glueing; Bagging;
Sampling; Bookmarks.

PROMOTION

SiTHE EXPERT L ESSENTI ALS

ADVERTISEMENTS STANDARD :

HOME ESSENTIALS

Contact your Sales Manager for rates.

this month's

P e prodt

Double-page spread R44100
Full-page R27.300 EXPERT ESSENTIALS
Half-page R17 850
Third-page R14 595
Quarter-page R 8 400

Advertorials are quoted rates less 10%

*Loose insert rates/cost per R1 000

* Above rates exclude VAT. Please visit our website for full
terms and conditions.




DEADLINES

ISSUE BOOKING/CANCELLATION COMPLETE
DEADLINE MATERIAL
Feb 2022 7 Dec 9 Dec
March 2022 15 Jan 22 Jan
April 2022 12 Feb 19 Feb
May 2022 12 Mar 19 Mar
June 2022 9 Apr 16 Apr
July 2022 14 May 21 May
Aug 2022 11 June 18 June
Kitchens Aug 11 June 18 June
Sept 2022 9 July 16 July
Oct 2022 13 Aug 20 Aug
Nov 2022 10 Sep 17 Sept
Dec 20/Jan 23 15 Oct 22 Oct
Trends 2023 12 Nov 19 Nov
Feb 2023 3 Dec 10 Dec

MATERIAL REQUIREMENTS

IMAGES: High-resolution images at a minimum of 300dpi in CMYK
format. SA Home Owner is not responsible for colour discrepancies
that may occur when images are converted from RGB to CMYK.

PDFS: Fonts and graphics are to be embedded. PDFs should have
crop marks. A minimum of 5mm bleed is required. No colour
profiles should be embedded.

PROOFS: A high-quality Fogra certified colour proof is essential.
Colour laser/inkjet printouts are not sufficient to guarantee
accuracy, and SA Home Owner cannot be held responsible for
variations in the final printed product.

NOTE: No open files (eg Freehand, InDesign, lllustrator, Photoshop,
Corel Draw) or Microsoft Office documents (eg Excel, Word or
Powerpoint) will be accepted.

DEADLINES

TECHNICAL SPECIFICATIONS

Format

Double page

Full page
Half page (horiz)
Half page (vert)

Third page (horiz)

Quarter page
Classified

Trimsize

275(h) x 420(w)mm

275(h) x 210(w)mm
120(h) x180(w)mm
260(h) x 85(w)mm
82(h)x190(w)mm
127(h) x 85(w)mm
82(h) x 92(w)mm

Bleed area

5mm around
(20mm gutter)

5mm around
none
none
none
none

none

Typearea

20mm from trim

20mm from trim
none
none
none
none

none
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ONLINE & SOCIAL MEDIA RATES

WHY ADVERTISE ONLINE

The SA Home Owner website, www.sahomeowner.co.za,

has an average of 61 462 page views per month, and

27 435 users. SA Home Owner is supported by strong social
media, with 366 751 Facebook fans, 11 040 Twitter

followers and 56 070 Instagram followers.
Visit www.facebook.com/sahomeowner, and
www.twitter.com/SAHomeOwner.

« We aim to provide added value for our readers via the

convenience of additional content, online.

» The website provides a platform for our readers to

comment and interact with the brand.

» Readers have the opportunity to easily browse through
pictures that were not available in the magazine and
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FOLLOWERS

366 751

FOLLOWERS

56 070

enter a variety of great competitions. WWW.Sahomeowner.CO-za FOLLOWERS
CUSTOMISED CAMPAIGNS & SPONSORSHIP SOCIALMEDIA ' [ /% DIGITALAD SPECS
OPPORTUNITIES Facebook linked to a digitorial h
Customised campaigns can include the following acebook post linked to a digitorial on www.sahomeowner.co.za
. " ) Digitorial plus Facebook post: R12 600 each LEADERBOARD
elements: Ad banners, competitions, website 728 x90 px
posts, Facebook competition tabs and Facebook Twitter: Once-off tweets: R1 000 each
and Twitter posts. Custom digital magazine. Instagram: Once-off tweets: R2 500 each
Various options available. Price on request.
PRODUCTION FEES
BANNERS (cost/1 000 impressions: CPM) s .
We have the facilities to create your online ad for you
Leaderboard:R550/1 000 R550 ISLAND/
Island/medium rectangle:R680/1 000 p/h Sta"dar‘,’ HT'\_’IL MEDIUM
. R690 p/h Flash animation
Wallpaper: price on request All orices exclude VAT RECTANGLE
Newsletter masthead banner P ' Sl
R7 350 per newsletter HALF PAGE UNIT
P SUPPLIERS DIRECTORY 300x600 px
VIDEO INTERVIEW A comprehensive online directory of South African suppliers for
CLICK HERE home and décor products and services.
TOWATCH AN « 1Month:R610 *Arena Holdings, the publisher of SA Home Owner, THESE GREY BOXES
. . and/or the online editor have the final right to
E)&AEIEAOPI\II-_EO?\IFETHE 6 Months:R3 000 approve, decline or withdraw any advertising ONLY INDICATE SHAPE
« 12 Months: R5150 material before and during placement. NOT ACTUAL SIZE.

VIDEO CONCEPT

RATE:R18 000

To see terms and conditions, please visit www.sahomeowner.co.za *Rates exclude VAT
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PROPERTY B
et JUNE 2019

f.!"&

LUXURYESTATE LIV‘l
MIXED-USE DEVELGPMENTS
URBAN RETIREMENTFVILLAGES
OFESHOREPROPERTYANVESTMENI:

PROPERTY SUPPLEMENT

Inserted into Business Day newspaper
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SPECIAL
SECTION

INCLUDING:

160 FUTURE PERFECT
Muliifunctional kitchen design

168 KIT OUT YOUR KITCHEN
- Musthave kitchen hardware and acoessories

172 BEAUTY RE[REAT
The latest innovations in bathroom design

176 DELIGHTFULVANI'HES
Addin e

KITCHENS AND BATHROOMS
SUPPLEMENT

With the August issue of

SA Home Owner magazine

SPECIALEDITION

FOI OWNER

HOME AND DECOR 2021
KITCHENS
BLINDS & SHUTTERS

TRENDS

FURNITURE & FABRICS
PAINT '\
HEATING & CODLING
FLOORINIG
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HOME AND DECOR TRENDS
SUPPLEMENT

Stand-alone magazine published once a year

Contact Monique Rankine on 083 608 2331 or email moniquer@sahomeowner.co.za for further details and rates



SPECIAL SECTIONS

SUPPLIERS GUIDE SPECIAL SECTION - OCTOBER ISSUE

The SA Home Owner

SUPPLIERS GUIDE 2020

Whetheryotre amberting on & new buki orjustlocking to take your home to the next
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HOME AUTOMATION SPECIAL SECTION - MAY ISSUE
HOME AUTOMATION |-
AND SECURITY 2t ERVARTo

Music is food for the soul. Feed yours with speakers
of all shapes, sizes and smarts, writes Kate Ferreira
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COMBINING FORCES _

Comro\@

ARCHITECTS & INTERIORS SPECIAL SECTION - JUNE ISSUE

CHITECTS TASK Interior Styling
INTERIOR ‘ﬁ

Contact: 010001 8735, 07
Ifo@taskimariorsyling com.

KRAMERVILLE

EUROCASA JOHANNESBURG
A FAMILYRUN LEGACY

- NEXTLEVEL
. KRAMERVILLE

JOBURG'S HOTTEST DECOR
AND DESIGN DISTRICT HAS
GROWN IN THE PAST YEAR - THIS

GUIDE WILL POINT YOU IN THE
RIGHT DIRECTION




